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PR/Marketing brief for the Great British Rhythm & Blues Festival 2022 

Submission of fixed price quotation by the 20th January 2022 

Event date Friday 26th August, Saturday 27th August and Sunday 28th August 2022 

 

Introduction 

You are invited to quote for services as a detailed below to enable Colne Town Council to deliver the 

Marketing and PR requirements associated with the Great British Rhythm & Blues Festival. 

We are looking for innovative and cost-effective delivery, to not only drive visitors to the event but also to 

provide for our sponsors value for money. 

An indicative price of £5500 is provided for this work – please be aware that this is the approximate level of 

costs incurred previously for this festival. This is a high-profile event and for the right proposition is flexible 

in pricing. Please bear in mind though, that the event has significant cost already attached to it. 

There is also potentially an opportunity for a proactive PR concern to develop an ongoing relationship with 

a small-Town Council that runs a number of significant events and may, in the future, increase further in 

size.        

If, on receipt of this invitation, you wish to submit a detailed proposal advising of how you would take this 

project forward then please email it to Naomi Crewe on n.crewe@colnetowncouncil.org.uk  

 

Notes 

Specific parts of the package are already agreed - such as appointment of graphic design, printing sources 

and some distribution outlets.  

 

Background to the Event 

The Great British Rhythm & Blues Festival occurs in Colne, Lancashire, over the bank holiday weekend of 
26th – 28th August 2022. This is the event has run for over 30 years and 2022 will be the fourth year in 
which Colne Town Council has organised and managed the event. 
 
The festival takes place in numerous town centre venues (from 750 to 50 capacity – The Main Stages), 
Colne & Nelson Rugby Club (which also doubles-up as the festival campsite), plus many more 
restaurants and bars (The Roadhouses). This beautiful town is an ideal location for an event of this kind, 
with one long ‘main’ street (closed to traffic) which hosts on-street entertainment, busking, incredible food 
stalls, bars and more. 
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Each music venue is within easy reach of the main street, making this event not only Europe’s best 
contemporary blues festival but also one-of-a-kind and much-loved festival for people of the local area. 
 
An estimated 20,000 – 25,000 people attend both the 2019 festivals; And this year the event is returning 
after a very unfortunate break due to Covid and we are expecting even more to attend.   

 

 
Main terms: 

 

➢ PR services provided for a fixed fee 

o Management of Blues Website, including SEO and detailed updates 

o Social media management 

o Reporting on a monthly basis – levels of activity, reach, progress, ideas  

o Liaising with the core media: Market, regional, local media, radio and blogs 

o Artist liaison to maximize PR efforts  

 

 

PR Services outline plan 

 

Communicate with the following contacts: 

• Core Market Music Magazines and National Music Magazines  

R2 Magazine, Acoustic Magazine, Blues and Soul, Country Magazine, Maverick, Blues in Britain, Q, Mojo, 

Uncut and many more.  

 

• National Press/Broadsheets  

Festival Guides, plus The Mirror, The Sun, The Express, The Independent, The Guardian, The Independent, 

The Herald, The Evening Standard, The Metro, Mail on Sunday, The Star and Financial Times and more.  

 

• Regional Newspapers, Magazines and Radio  

Colne Times, Lancashire Telegraph, Burnley Express, BBC Radio Lancashire, Colne Life and more... building 

on the Lancashire area relationships developed during the previous events.   

 

• TV  

BBC Look North and Local ITV News, among others.  

 

• National Radio  

Radio 2, Radio 4, Jazz FM, BBC 6 Music, plus national presenters with rock or blues (and acoustic) leanings 

and more.  

 

• Regional Radio  

Radio London, BBC Radio Lancashire and also all BBC Regional Radio to be approached. All local North 

West (and surrounding areas, Yorkshire, Cheshire etc.) stations, including community radio stations.   

Specialist Radio (UK and International) Around 300 indie blues stations.  Also target soul shows, Americana, 

Rock and other relevant shows across the world, with specific emphasis on Europe.  

 

• (Specialist) Blogs and online media  
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Blues bloggers and multi-genre bloggers, including festival blogs - Rockshot, music news, U-Discover and 

more.  

 

• Digital 

Spotify lists, update of YouTube channel, digital bloggers, festival website and a highly active social media 

campaign.  

 

• Social Media Campaign – Facebook, Twitter, Instagram and Snapchat  

 

Visit each of the 3 main feeds – Facebook, Twitter and Instagram - on a daily basis (from February 2022); 

regularly posting links, images, quotes, re-shares, updates, interviews, competitions, artist videos, news 

and more.  

 

Professionalism, cohesive branding in line with the Council’s brand for the event, and a signal to visitors 

that we’re serious about engaging is very important to us. Each network is unique, with its own best 

practices, own style, and own audience; we'll need you to ensure messages are ideal for each 

'environment'.  

 

Post to: Facebook 5+ times a week (page, group and event); twitter 4+ times a week; Instagram 5 times a 

week from February 2022 to August 2022 onwards. In addition to this, we’ll need at least weekly posts 

until the end of December 2022.  

 

Create a targeted Facebook advertising campaign. Within budget, set objectives for each advert, finding 

relevant and new audiences, with the aim of widening the reach of the current Facebook page.  Include use 

of the Facebook widget to help with targeting. 

 

• Online PR – website, mail outs, newsletters  

 

Write the content for the monthly newsletters for the event’s ever-growing fan base, with two newsletters 

written for August 2022, providing content to the Council’s Event Officer to send out. News pieces added 

to festival website - at least one a week. Creative website population and updates - band info, images and 

photos, plus a band A-Z page, shop, information and more, as needed.   

 

Other  

 

• Advertising   

Work closely with Colne Town Council to maximise reach, within budgetary constraints for print and radio 

advertising. Offering support and advice for print publicity, plus proof-reading where needed. On-street 

marketing – liaise with directors as appropriate.  

 

• Business to Business  

Use of personal contacts to help PR leverage, including any sponsorship activities, as may arise.  

 

• Branding  

Work with the Council to achieve the best 'feel', 'look' and 'voice’ for the event.  

 

• Artist Liaison   
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Working alongside the artists to ensure full use of all assets, website and social media; helping to promote 

the festival via all channels. For the 2020 event this will extend to UK blues clubs too. Competitions/'Meet 

& Greets' - at least 3 goodie bag competitions for use on social media, plus 'in person' Meet & Greet 

competitions over the weekend of the festival. Obtain interviews with key artists for blogs, local news, core 

market press and radio.  

 

• Photographer Liaison  

Work with photographer contacts, to ensure good coverage of the event. 

 

• Preparation of Artist Biographies for inclusion on website and festival programme.  

 

• Attend the event oversee the media coverage of the event. 

 

• Prepare press releases as required (All press releases must be agreed by Colne Town Councils media 

contact and where appropriate Blues Events Partners) 

 


