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COLNE TOWN COUNCIL 

REPORT TO FINANCE, EMPLOYMENT & SERVICES COMMITTEE 

 

PURPOSE: 

1. Review the information provided by the Business Improvement District (BID) in regard to 
wristband requirements for service/entry and polycarbonate glassware.  (Appendix 1) 

 

BACKGROUND:  

2. Colne Town Council have organised and managed the Blues Festival since 2017 and have agreed 
to hold the festival in 2021, subject to the government guidelines and restrictions being lifted in 
time for the 2021 Festival. 
 

3. Colne Town Council currently have the option to make a donation on the website as well as 
alongside the ticket sale options on Ticket Source. 

 

4. Colne Town Council has always promoted the Pubs/Roadhouses as a free element of the 
festival. 

 

5. The Council Town Council had agreed to investigate the cost of Blues branded water bottles and 
polycarbonate glassware as merchandise for the 2021 festival and purchase within the set 
budget.  

 

6. The Roadhouses have expressed for the last three years that they do not want to do wristband 
requirements for entry/service as this puts an extra strain on them for security and delays the 
staff being able to serve.  

 

7. Due to the recent pandemic it would be against government advice to use polycarbonate 
reusable glasses in any premises. 
 

8. Colne Town Hall does not have the facilities in place to use reusable polycarbonate glassware, 
only disposable glassware and would require a substantial increase of circa £10,000 to the Blues 
Festival Budget to put the facilities in place.  

 

9. Colne Town Council agreed to a resident’s discount for the Blues Festival.  
 

10. On the Festival weekend Volunteers will be visible on the streets with collection buckets to try 
and encourage donations from the festival goers who do not buy tickets or merchandise. 
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11. Colne Town Council has always tried to ensure everyone can enjoy the festival at different 
levels, whether they can afford a ticket or not. The pubs have always been a free element of the 
festival.  

 

12. There is a risk that people will choose not to buy these wristbands which will push more people 
onto the street and the BID have no provision for managing this and it would fall to the Town 
Council to do so. This is a high risk after the numbers who attended the festival in 2019 was 
near the point of the festival being closed down.  

 

13. Concern that the BIDs partner for this project doesn’t fit with the ethos of the Blues festival as 
they are an event organising group which specialise in house/drum & Bass/ techno music.  

 

14. If people are not prepared to pay for entry to the pubs there are going to be more issues with 
toilet facilities. 

 

15. The Council Officers have spoken to and written to the roadhouses to get a feel for if they are in 
support of this project or not and the majority have said they are not in favour of it as it may 
put customers off and will increase stress on the door/bar staff.  

 

16. Colne Town Council’s budget for bar staff and door staff would not be suitable for checking 
wristbands and would require an additional £3,500 (Circa) to the Festival Budget.  

 

17. Council Officers have approached a number of brewery owned pubs and have learnt that they 
would not be able to participate in this project.  

 

18. The Roadhouses have indicated that if this was to go ahead they would not be interested in 
having to pay extra door staff/bar staff and then the roadhouse fee and the bands which could 
lose the Council £2500. 

 

19. The Polycarbonate glasses that will be provided by the BID are for use in the pubs and they have 
to return them to the supplier to get their money back for them.  

 

RECOMMENDATION:    

20. For Member to decide if they are prepared to allow the BID to use the Blues Festival branding at 
all in return for 50% of the net profit generated from this scheme at the risk of losing the 
Roadhouse income and reputational damage to the Council/ Festival.  
 

21. If Members are in favour of supporting this project, then a License agreement should be drawn 
up which allows the BID to use the Blues branding for one year with conditions included. These 
conditions could be; - 

 

• The Council/Festival should be mentioned on publicity.  

• The Council have final approval of use of the logo. 

• The BID makes it very clear where the money is going to. 
  
 

22.  Colne Town Council should ask for further clarification before risking putting their name/brand 
to this project.  
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REASONS FOR RECOMMENDATION 

23. The Roadhouses have expressed for the last three years that they do not want to do wristband 
requirements for entry/service as this puts an extra strain on them for security and delays in 
staff being able to serve, which is a concern for them when they are allowed to reopen.  
 

24. Previous event organisers have tried this and found it not only causes conflict (they are getting 
served without a wristband/ this is my local why should I have to pay to drink here this year) but 
that the pubs are not able to monitor or enforce it.  

 

25. With Colne Town Council offering a resident’s discount and then endorsing/ allowing the BID to 
use their logo for the scheme, this could be seen as ‘giving with one hand and taking with the 
other’.  
 

26. On the Festival weekend Volunteers will be visible on the streets with collection buckets to try 
and encourage donations from the festival goers who do not buy tickets or merchandise. 

 

27. The Council has always said the pubs/roadhouses are the free element of the festival and if the 
requirement for wristbands was to be enforced the free element of the festival would go and 
this could be reputationally damaging to the Council and the Festival as well as encouraging 
more drinking on the street as people can buy alcohol from the supermarkets and drink on the 
street for much cheaper.  

 

28. The BID has indicated it would keep the fact the donations that are going to the Council quiet, 
as people do not like giving money to the Council and this would be wrong so it should be 
mentioned on the publicity where the money is going exactly.  

 

29. Colne Town Council would need to approve all publicity with the branding on.  
 

30. The BID have not been able to confirm the pubs/bars which are wanting to participate so the 
Council Officers are unable to review the full extent of the risk to the Council financially and 
reputationally.  

 

31. The BID have not been able to provide costings for the project and therefore the Council is 
unable to confirm if it is a financially viable option with the risk of roadhouse income and the 
need for extra security etc. 

 

32. When the project was initially proposed it was said that all pubs wanted to be involved and now 
they are saying the BID are aiming for 60% of hospitality venues to be involved but there is no 
confirmation of who will be involved. 
 

SUMMARY OF KEY POINTS: 

33. Colne Town Council will look to add reusable polycarbonate glassware and reusable water 
bottles to the merchandise selection without the need to increase the budget.  
 

34. Some of the questions put to the BID did not get answered and further enquiries maybe needed 
to make a informed decision.  
  

POLICY IMPLICATIONS: 



4 
 

35. Supporting this scheme would change the ethos of the festival as it would change the free 
element of the festival and therefore it would not be a festival for all.  
 

SUPPORTING PAPERS:   

• Appendix 1 – Email from BID. 

• Appendix 2 – Reply to question asked. 
 

 

FURTHER INFORMATION, PLEASE CONTACT: Naomi Crewe 


