
Item 10 - Appendix 2  
 

• Please can you supply a detailed breakdown of costs, such as poly carbonates, equipment hire, 
staff etc?  

  

As the Colne BID would be paying for these and deducting this cost from the cash generated, before 
sharing the profits with the Town Council and The Derby Arms, this is not necessary, as the cost to 
the Council is zero. 

  

• Will there be a different price for under 18’s for the wristbands or under 10’s as families do 
attend the event? 

All children under 12 will be exempt from the wristband scheme. 

  

• What Venues have already signed up to this and confirmed they want to participate?  
The aim is for 60% or more of venues to sign up to this scheme.  We don’t now at this stage how 
many venues will still be operating after this – I know of at least 2 that wont 

  

• Will this be an app on a phone or a physical wristband? 

A physical wristband, albeit a smart one. 

  

• Who will be responsible for the data collected and who will be able to use it? 
Colne BID will gather and own all the data collected.  It will be used by the BID under the Come to 
Colne brand to promote all the businesses in the BID area, including the council 

  

• Will those who buy festival tickets have to buy a wristband too or will the council get enough free 
to give them out? 
No, as a wristband will be included within their package. 

  

• Where will the hub be based?  
 
Don’t know yet – we are planning to encourage pre-booking for the event & for the venues to have 
extra on the doors, so this may not be required 

  

• Why is the money going the Derby arms and no other businesses? 
The Derby Arms is not a business.  It is a charitable concern and has been bought by The 
Hippodrome.  Its refurbishment has the potential to increase the quality of the facilities on offer, 
with more seating at The Hippodrome, disabled access toilets, more toilets, more storage for 
costumes and scenery, the creation of an events space that will provide the charity with an income 
stream and a bigger bar, as well as safer, wider exits.  The Derby Arms was, originally, the pub most 
closely connected with The Blues and many festival goers were sad to see it close.  Now it has the 
potential to reopen in another guise and once again be at the centre of The Blues in Colne.  They 
would also be able to generate additional revenue using the bar, which they cannot currently do as 
a main venue with the bar they have in the Hippodrome 

  

• Is there any information available about how this has worked at other festivals that are a town 
wide, multi-venue festival? 
 
No idea, though I don’t think it will be a unique idea, though if it is, there’s nothing wrong with 
being the first 



  

• Will shut down events be part of the event?  
Via the BID yes 

  

• Do you have an operational plan including Risk Assessment of how this will physically be 
possible? please can you provide us with that? 
This actually reduces risk for the venues & a detailed one will be produced nearer the time 

  

• How will the bands playing be vetted for quality or suitability in line with the festival ethos? 
 
Currently, the Town Council has no control whatsoever of the output of the non Roadhouse 
venues.  This has led to unfortunate clashes, with loud and inappropriate music being played on the 
street. By now attempting to include all venues in the Blues, so it becomes truly townwide, we can 
enter into dialogue with the non Roadhouses and attempt to persuade them to enter into the spirit 
of The Blues. 

  

• What will be BID do to manage the crowds if this pushes more people onto the street drinking?  
Nothing.  There is no reason why the wristband scheme will attract more people or more people 
onto the street.  This scheme merely ensures that each of those not paying to see the official Blues 
Line Up pays £5 for the weekend to help defray the costs of this loss making event.  The on street 
drinkers are people who pay nothing towards The Blues, yet come into town to soak up the 
atmosphere, spending their money in businesses who either pay nothing to the Town Council, or a 
couple of hundred pounds to be a Roadhouse. 
  

• Who will be overall responsible for this in regards to H & S because if there is cash onsite this will 
need to be considered. Where would the cash be held?  

This is a cashless scheme. 

  

• Who would sort the change order for this?  
Its cashless 

  

• Can any bar or our town hall bar just take wristbands and not the Polycarbonate branded 
glasses? 
The two are intrinsic to each other.  Upon receipt of £5, you are issued with a polycarbonate, 
branded, souvenir glass and a wristband.  It is you decision if you wish to return it at the end of the 
Festival, or take it home and keep it. 
  

• How are the BID going to ensure venues which are participating are going to serve only 
customers with wristbands? 
By trusting the people involved as its in the interests of their own businesses to work with us 
  

• Are regulars of the venues going to have to buy a wristband to drink in their regular pub which 
they do regardless of the festival? How would any conflict this could caused by managed to 
reputationally protect the festival and the BID?  
Conversations will be held with each venue to ensure that they have the right number of 
wristbands for their regular trade. 
  

• How will the purchase of wristbands/the app operate? Online, in person, or both?  

On-line & QR codes 

  



• Will they be for sale in advance so we can keep on track with sales results? 

Ideally pre-sale 

  

• Is there a contingency plan in place in case the wristbands don't sell?  
No.  They will sell because otherwise, apart from the venues’ regular customers who will be issued 
with them in advance, and the ticketholders to the Mainstream Festival, it will be difficult to attend 
a Roadhouse or visit a drinking establishment without one. 
  

• Do you have an advertising budget to spread the word about the changes to the festival? Both 
online and print media may be required. 

Marketing and promotional costs will be borne by The Colne BID. 

  

• How would the BID manage the crowds if the wristbands did push more people into drinking on 
the streets, what provisions will they have in place to control this?  

None, see the answer to the almost identical question above. 

  

• Are brewery owned pubs allowed to be involved?  
Yes 
 


