
Item 10 – Appendix 1  

A Fundraising Proposal for The Blues 

Background 

After attending the last Blues Working Group meeting, I stated my intention to approach the other 

hospitality businesses in Colne, in an attempt to; increase engagement between the council & those 

businesses, in addition to generating revenue for the festival. 

On Wednesday, 12th February, I attended the CAND meeting at the Crown Hotel, where those businesses 

meet to rein in the, shall we say, less desirable customers of Colne! 

At that meeting, I gained a positive response to the following proposal, to be implemented for the event in 

August 2020. 

The Detail of the Proposal 

The CAND Proposal would see the introduction of paid for wrist bands for all people if they want to be 

served a drink in Colne during the Blues Festival 2020. 

• Colne BID will pay for the wristbands, each costing £2-3 to the end consumer 

• Wristband stands will be manned by volunteers from Colne BID & town councillors 

• In addition, wristbands will be given to each venue – in particular, places like The Crown, which is a 

key gateway venue 

• We, as a group of businesses, have made the decision that we will not serve anyone without one 

• People will be age checked, if appropriate, at the point of purchase, saving the businesses time & 

energy within the venues 

• The wristbands will be designed so they can’t be taken off and transferred to someone else 

• On the wristband, there will be a link to the Come to Colne website, where consumers can win a 

spot prize if they enter their personal details and agree to be sent future marketing material by 

Come to Colne 

• The prizes will be donated by the businesses in the BID area – we for example might offer 10 people 

a free pizza in September; a tyre company might offer a free winter tyre check; hairdressers might 

offer free festival hair during The Blues or The Commercial might offer 10 free pints.  With over 300 

businesses involved the prize fund, there could be some exciting and varied offers 

• This has the potential to generate a consumer database of anything up to 25,000 individual 

contacts, which Come to Colne can use to centralise marketing activity for the businesses of Colne 

• The revenue generated by this activity could be in the region of £30-50,000, depending on what we 

decide to charge for the wristbands 

• The revenue would be split between the Blues Festival itself & the Hippodrome Theatre project the 

bring the iconic Blues pub, the Derby Arms back to life – something that the people of Colne have 

been wanting for a long time 

• The Hippodrome would also use the event, with collection buckets to increase the amount they can 

raise for the project 

• Colne BID would intend this project to run over the four years we are left to run in this ballot 

period, therefore providing guaranteed income for both the Council & the Hippodrome charity 

project 

• This Proposal costs the Council & the businesses nothing financially  



• The wristband venues need to be featured in The Blues promotion material already produced by 

the Council, so that consumers are aware of the very large scope of music happening in all the 

venues right across the town 

• This is a low cost, low risk solution that delivers benefits to all parties 

 

I would have loved to be there to present this win-win idea on Monday, however it’s half term & I’ll be 

with my family in a caravan in Scotland, weather permitting obviously! 

If anyone has any questions, please feel free to give me a call on 07894 045568. 

I believe that this idea has further implications for other events in Colne, for revenue generation & funding 

for other charities in the area. 

Thank you for your time considering this Proposal, which could provide a significant boost for The Blues’ 

bottom line. 

 

Jane Turner 

 


