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1. Introduction 

 
Colne Town Council recognises the contribution festive lights and other seasonal decorations can make to 

enhancing our streetscapes and in creating a sense of place. 

The Christmas in Colne event is becoming increasingly popular, attracting more than 5,000 people to the Town 

Centre.  

The Christmas Lights, which are facilitated by the Town Council for the benefit and enjoyment of our local 

resident and visitors, are illuminated one-by-one as the Torch Light Parade progresses up the high street 

towards the Town Centre. 

The Council recognises that the lights are seen by thousands of locals, and firmly believe that they provide a 

perfect platform and a great opportunity for local businesses to boost their profile and extend their customer 

reach. Association of a company’s name can be particularly attractive in terms of the opportunities for media 

coverage and as a display of public spirit. 

 

2. Policy Statement 

 
Colne Town Council would like to give Commercial Businesses in Colne, the chance to add their company 

name, logo or a festive image, to any of our existing column displays as a way of promoting their business 

during the festive period, whilst also raising the profile of the Town and contributing to the Christmas 

Community Spirit. 

 

3. Definition 

 
For the purposes of this policy, ‘Sponsorship’ is defined as: 

 “an agreement between the Council and the Sponsor, whereby the Council received a monetary offering 

or a benefit in kind from an organisation or individual which in-turn gains publicity or some other commercial 

benefit.” 

 

‘Advertising’ is defined as: 

 “a contract between the Council and an organisation or individual, promoting a product (or service) to 

potential and current customers in the form of an illuminated sign present during the run up to the festive 

period” 

 

“a form of communication used to raise awareness, encourage or persuade an audience – viewers, readers or 

listeners or a specific group of people – to do or believe something.” 

 

  



4. Purpose and Scope 

 
• To ensure that the Council maximises opportunities to obtain Commercial Sponsorship for appropriate 

events and activities whilst also offering value for money for both parties. 

 

• To ensure that the Council’s position and reputation are adequately protected in any sponsorship 

arrangements. 

 

• To provide a framework and control measures to ensure that the Council adopts a consistent and 

professional approach towards Sponsorship. 

 

• To ensure compliance with Legislation, Advertising Industry Codes and other Council Policies. 

 

• To support the development of commercial partnerships with the Private Sector. 

 

5. Sponsorship Procedure 

 

All Sponsorship applicants must be part of the Colne Business Improvement District  

(Colne BID) 

 
The Sponsorship offering is an addition to one of the Council’s existing column displays, at a five year 

commitment of £5,000 plus vat, which may be paid in one sum, or split annually over five years. 

 

The Council will agree with the Sponsor/Advertiser the nature and content of the publicity and will retain the 

right to approve all advertising material. 

 

All approved light additions will be manufactured and installed by Colne Town Council’s current approved 

contractor to ensure that all installations are safe and secure. 

 

The festive lights will be illuminated for an approximate  six week period commencing on the last Saturday of 

November, until the start of the New Year. 

 

The Council’s Christmas Light Contractor may require  a lead time of anywhere between six and seventeen 

weeks for bespoke items. It is therefore requested that any light additions are approved and ordered by the end 

of June, in order for the sign to be erected and tested in time for the Council’s switch-on event. Any applications 

received after 30th June, will not be considered for the current year. 

 

All applications should be submitted on the appropriate form that can be downloaded from the Colne Town 

Council Website. 

 

 

 

 

 



 

6. General Principles 

 
• The Council will actively seek opportunities to work with local organisations by identifying Sponsorship 

opportunities of mutual benefit and which are in keeping with its strategic values. 

 

• The Council will not however put itself in a position where it might be said that such a partnership has 

or might have, or may be thought to have: 

 

a) Influenced the Council or its Officers in carrying out its Strategic Functions. 

b) Was in order to gain favourable terms from the Council in any business or other agreement. 

c) Aligned the Council with any organisation which conducted itself in a manner which conflicted with 

the Council’s values. 

d) Could otherwise bring the Council into disrepute or conflict with contractual obligations. 

 

• Sponsorship can be advantageous for all parties, however the Council must ensure all Sponsorship 

agreements do not compromise or question the integrity of the Council’s operations. 

 

• Without any limitation on the Council’s ability to exercise its discretion, the Council does not consider 

the following companies, partnerships, organisations or individuals as suitable for entering into 

sponsorship agreements with: 

 

a) Religious organisations. 

b) Organisations with a political purpose, including pressure groups and trade unions. 

c) Organisations involved in the production and sale of weaponry including firearms. 

d) Organisations involved in racial or sexual prejudice or discrimination on the basis of disability. 

e) Those involved in the manufacture, distribution and wholesaling of tobacco products, pornography 

and addictive drugs. 

f) Those found guilty of illegal or improper conduct by any other legal authority. 

 

The above list is not exhaustive and the Council retains the right to decline Sponsorship from any 

organisation or individual. 

 

• The Council has the duty to ensure all advertising on Council owned platforms falls within the relevant 

Legislation. The Council will therefore not consider advertising which: 

 

a) Is against the Advertising Standards Authority’s Advertising Code. 

b) Does not uphold the rules laid out in the UK Code of Non-Broadcast Advertising, Sales Promotion 

and Direct Marketing. 

c) Does not follow the Code of Recommended Practice on Local Authority Publicity. 

 

7. Disclaimer 

 
Acceptance of Advertising or Sponsorship does not imply any endorsement of the Sponsor’s products or 

services by the Council. 


